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MawunHHoe O6byueHue (ML)
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Microsoft mission

Empower every person and
every organization on the
planet to achieve more




MWP MEHAETCA OYEHb
bbICTPO...

KAK BbIT/IAANT
YCIMELLUHBIA BU3HEC
CErOAHA?










Alibaba.com

Global trade starts here.”







“Every business will
pe IT business...”



Digital Transtormation

Engage T _ Transform
your your
customers products

Empower Optimize
your your
employees operations
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Figure 1: The impact of Al on key economic indicators

How do you expect Al to improve each of the following areas of operations
as they relate to your industry/country over the next five years?

% of respondents choosing “expect improvement”

Productivity - ____E
Innovation

Job creation

ViccnedosaHua The Economist Intelligence Unit Limited 2018



Figure 3: Most frequently used Al technologies today

% of respondents

Image analysis

31

Virtual assistants

Predictive analytics _ 29
Machine learning _ 28
Natural language processing _ 26
Self-driving technologies _ 16

Robotics _ 16

None, organisation does not use Al

Don't know
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ViccnedosaHua The Economist Intelligence Unit Limited 2018



Figure 4: Top Al use cases

% of respondents

Predictive analytics (eg, demand and inventory
forecasting, predictive maintenance)

Real-time operations management
(eg, improved internal efficiencies)

Customer services

Risk management and analytics

Customer insight

Customer experience (eg, personalisation)

Research and development

Supply chain, procurement
or logistics optimisation

Human resources

Fraud detection (eg, financial crime prevention)
Knowledge creation

Pricing and promotion

Social engagement
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Figure 6: Risks to adopting or increasing use of Al

% of respondents

Cost or financial risk

Execution risk (eg, organisation doesn’t have

resources, in terms of people or tools, _ 36
to effectively implement Al)

Workforce challenges (eg, employee reluctance _ 35
to adopt new technology or learn new skills)

Security 32

Macroeconomic uncertainty
Benefits not as great as expected

Reputation damage

VccnedosaHua The Economist Intelligence Unit Limited 2018



Figure 8: Metrics to evaluate the success of Al applications

% of respondents

Quality

Achieving expected return on investment (ROI)

Customer and/or stakeholder satisfaction
Contribution to strategic goals

Execution delivery (on time and on budget)

Customer and/or stakeholder use

Don't have established metrics to assess Al

No metrics have been in use long enough to assess - 8

WccnedosaHua The Economist Intelligence Unit Limited 2018



U (Al) - 3TO CNMNOCOBHOCTb KOMIMbHOTEPA UMNTUPOBATD
NMOBEAEHWE PASYMHOI'O YEJIOBEKA

v AHann3NpPoBaTb N306paKeHN ' & L= T
v' [MoHnMaTb peub

v’ OblaTbCca ecTeCcTBEHHbIM <>
obpa3om

v [lenatb NpOrHo3bi
v' Obyuatbcs (ML)
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= Microsoft

Kopnopauua Maukpocodr
nepesoun peasansoBana
BO3MOXXHocTn NI,
CpPaBHMMbI€ C BO3MOXXHOCTAMM
yenoBeka, B TaKux obnaacrax:

© ) c

3peHue Peub A3bIK

Pacno3sHaBaHue Pacno3sHaBaHue MalnHHBIN
0b6beKkToB peun nepesoA



TEXHOJIOTMU U3MEHWIN HALLY XXWU3Hb. UCKYCCTBEHHbIV
UHTENNEKT CAEJIAET 5TO CHOBA!

MawmnHHoe obyueHne (ML) - 310
crnocob ob6paboTkM 1 aHanmn3a
AaHHbIX, KOTOPbIM NO3BOASAET
KOMMbOTEPAM NCMOAb30BaTb
MMetomecs AaHHble NS
NPOrHo3npoBaHuna byayuiero
NoBeAEHMNA, NCXOAOB U TPEHAOB.
lcnonb3ys MawmHHOE O0byueHue,
KOMMbHOTEPbLI Y4aTCs, He byayuu
SIBHO 3anporpamMmMmnpoBaHHbIMW.

== Microsoft



CNY>KbA MALUIMHHOIO OBYYEHUA AZURE

310 0baauHas cyxba, R NETE L=
KOTOopasa UCNoab3yeTca AN
obyueHus, pa3BepTbiBaHUA,
aBTOMaTM3aUMnN MoJeNen
MaLUMHHOIo obyyeHunsa u
ynpaBAeHnsa UMn B
npeAoCTaBASEMOM
061aKOM WMPOKOM
MacLiTabe.
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Microsoft Al -

3peHue
Buaeo UHpekcatop
KomnbrotepHoe 3peHue
Jnuo
Amouun

Mogpepatop KoHTeHTa

KactomusuposaHHoe
3peHue

Peub
PacnosHoBaHune Peun
Bing Peub
YHuKanbHasa peub

MepeBoa Peun

EpuHas Peub

Speech to Text
w. Custom Speech

Text to Speech
w. Custom Voice

Speech Translation
w. Custom Translator

A3bIK

AHanus Tekcrta

Bing NMpoBepka
MpaBonucanuns

MepeBoa Tekcra

MoHumaHue A3bika

FeHepaTOop BOonpocos u
OrBeTOB

Web MNMowuck

Bing O6bekTHbIN Mouck

Bing ABTOo3anosiHeHue

Bing Mownck

‘ Web Mouck ‘
‘ Mownck M3o6paxeHnin ‘
| |
| |

Mownck HoBocTen

Mownck Bugeo

Bing BusyanbHbiii Mouck

Bing YHukanbHbIi Monck

Bing J/lokanbHbI1
BusHec-Monck

Labs

Project Gesture

Project Local Insights

Project Academic
Knowledge

Project Entity Linking

Project Knowledge
Exploration

Project Event Tracking
Project Answer Search
Project URL Preview

Project Anomaly Finder

Project Conversation
Learner

Project Personality Chat



CLUEHAPUU NCIMOJ1Ib3OBAHNA

UckycctBeHHbI UHTennekT (Al)
MauwunHHoe O6yueHue (ML)




W (Al) KOTHATUBHbIE CEPBUCbI PACTIO3HABAHUA /INL, U SMOLLUNA
ANAa YAYUYWEHNA KJTIMEHTCKOIo CEPBUACA

ANGER 0.00001
CONTEMPT 0.00012
DISGUST  0.00003
FEAR

HAPPINESS 0.06631 °

NEUTRAL  0.00555
SADNESS  0-00001
SURPRISE  0.92739




A (Al) KOrHUTUBHDbIE CEPBACBI PACINTO3HABAHNA INU N OB BEKTOB
ANA BESONMACHOCTU

HA NMPON3BOACTBE MAEHTUDOUKALLNA




NCTOPUW YCIEXA

UckycctBeHHbIN UHTennekT (Al)
MauwunHHoe O6byueHue (ML)




bnaropaps o6paborke AaHHbIX U
MaluMHHOMY 06yueHunro
Microsoft Azure komnaHusa
Sarafan Technology a¢pexTuBHO
MCNo/ib3yeT TeXHO/I0TNMn

KOMMbIOTEPHOTO 3pEHuA U ARTIFICIAL INTELLIGENCE TECHNOLOGY

co3paeT HOoBble popmMaTbl i
peKnambl B Meaua. KomnaHus FOR CLOTHES RECOGNITION IN A PHOTO
y>ke paboraer ¢ 350 meama no

BCEMY MUPY, UNC/TIO aKTUBHDbIX Sarafan is an Affiliate Program based on Al for fashion brands
nonbsoBaTeneﬁ AOCTV"'ﬂO 40 promotion and for media-websites photo-content monetization
MUWIJIMOHOB B MecALl.

sa rafa n TeCh n0|ogy MEDIA & INFLUENCE ~ E-COMMERCE & BRANDS ~ TECHNOLOGIES ~ COMPANY ~

EN ~

MpakTnueckn 100% TOUHOCTL SIGN UP “Mbl BbIpOCAU U3
cTapTana B
Sarafan Technology ncnonb3yet TexHoNOrMIO MEXXAYHapOAHYHO
KOMMbIOTEPHOTO 3peHuns 1 VW ana pacno3HaBaHus KOMAauuto. W Bce 310
1 BbICTpOro novcka ToBapos ¢ hoTorpaduil, '
ony6/1IMKOBaHHbIX Ha calTax Megma. CTaJ10 BO3MOXHbIM
[lepBbIM KPYyMNHbIM MapTHepoM B Poccmu ctan 6nar0p,apﬂ Microsoft.” 2= Microsoft

nspatenbcknm aom Independent Media.

—Kcenus LLvpokoBa: NCNONHUTENBHBIV AVNPEKTOP

Sarafan Technology



Noa npucmoTpom
NckycctBeHHOro MIHTennekra

PaspaboTka cMcteMbl BUAEOAHANUTUKK ANS
AenapTamMeHTa aHanm3a AaHHbIX, MPUHATUA
peweHn 1 GUHAHCOBbIX TEXHONOTUN,
OCHOBAHHOM Ha NCMOAb30BaHUN cepBMCOB Azure
ana ViHtepHeTta Bewew.

B HacTosiLee BpeMs B CUCTEMY MOHUTOPUHTA
nepeaaroTCca AaHHbIE C Pa3MELLLEHHbIX B
ayAnNTOpUAX BUAEOKAMEP: N300paxkeHns num
CTYAEHTOB PacnoO3HatoTCA, MOC/Ie Yero
onpeAensieTcs CTerneHb yBAEYEHHOCTM KaXXA0ro B
yuyebHOM npouecce. Pe3ynbraTtbl OTOOpa>katoTcs
Ha MHTEPAKTMBHOW NMaHenun. [MockoNbKy aHanm3
NPOBOAMUTCA B pealbHOM BPEMEHMW,
aAMUHUCTPALMA M NpenogaBaTtenm MoryT 6biCTpo
pearnpoBaTb Ha kKonebaHnsa nHTepeca K TOMy, UTO
MPOUCXOANT Ha 3aHATUN.

OUHAHCOBBIU

/ YHUBEPCUTET

NP NMPABMTENBCTBE POCCHMMCKOW ¢EQEPALIMA

"be3 cepBucoB Azure Mbl
He cMoraun 6bl BbINTK 33
pPaMku He6ObLLOTO
NOKANbHOTO pelleHns.”

—Bnaaumunp ConoBbeB: pykoBOAUTENb AeNapTaMeHTa
aHann3a AaHHbIX, MPUHATUA peleHnin U GUHAHCOBBIX
TEXHONOTUN

®urHaHcoBbIV YHUBepcuTeT npwu NpaButenbctee PO

2= Microsoft



AEMOHCTPALL/A

UckycctBeHHbIN UHTennekT (Al)
MauwunHHoe O6byueHue (ML)










CIACUBO

Anmac MonagakaHoOB
Business Program Manager = Microsoft
CEE Multi-Country
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