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= Account Olivia Johnson

i ! 3 01.01.1990 (32) = ¢

1 1 Q, Address p

‘ ; Q, Address type N
[ e Age ccount
4 Alpha Business
Birth date

Full job Title

Business phone Marketing Coordinator
Email

City L . )

oliviajohnson@gmail.com

Country
Created by
din

Created on sandra_morche

Data entry compliance
Department

Do not use email

Do not use phone / & Yes

Do not use SMS S c ons Spam Emails

@ 3
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¢ Olivia Johnson a

All aps p VIP x Key Account » ABM Campaign * 4 Add tag Next steps (+3) Feed (15) Show on map Attachments (1)

/ﬁ'\ Home page Next best offer

+4 best offers

INTERACTION SUMMARY TIMELINE COMMUNICATION ADDITIONAL INFO SALES SERVICE

Engagement

15% discount on the proposal

>
($20,000.00) 89% l

Form submissions (last 3 mo.) Duration of the last visit, sec Website visit and form submission dynamics
Proposals ® 2 1104

Last Web-site visit Average duration, sec m/\

; & 0712.2022 0 563
Campaigns y
Olivia Johnson

07:00 08:00 09:00 10:00 11:00 12:0( 13:00 15:00

3 P B Email nurturing
Marketing activites

L N Sent emails {last 3 mo.)
I 22
F Activities Account
Alpha Business Opens (last 3 mo.)

Full job Title 17
Marketing Coordinator

Emails & response dynamics

Opportunities

Clicks {last 3 mo,)

6

Chat

ojohnson@gmail.com . ;
) B Maturity criteria
Websites Telegram
@o.johnson
Criteria
Linkedin

Knowledge base olivia_johnson 1 Website visit

2 Email open rate
Contracts

Registration for the event
Marketing

Maturity leve Double-Opt-In

) 89% & Yes B satisfaction dynamics

Accounts Contacts e X
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Data model attributes
Q, Account
Q, Address
Q, Address type
10 Age
Birth date
Business phone
City

Created by

=
%
Q
Q. Country
Q
£

Created on

Olivia Johnson

01.01.1990 (32) « Canada

L -

1]
L

Account

Alpha Business

Full job Title
Marketing Coordinator

Email

oliviajohnson@gmail.com (2)

Telegram
@oliviajohnson

Linkdin
sandra_morche

- .
£ Communication options

Marketing ~

Maturity level

™ 89%

Double-Opt-In
& Yes

Subscriptions
o & 3

Spam Emails
(@ 3

Add tag

INTERACTION SUMMARY

Engagement

Forms submit (last 3 mo.)

@2

Last site visit

@ 07122022

Email nurturing

Send emails (last 3 mo.), %

@19

Open (last 3 mo.), %
= 15

Clicks (last 3 mo.), %
94

Maturity criteria

Criterion
1 Site visit
2 Email open rate

3 Registration for the event

I Satisfaction dynamics

Contacts form page

COMMUNICATION

Duration of last visit, sec

© 324

Average duration, sec

© 20324

Next steps (+3)

TIMELINE ADITIONAL INFO

Feed (15)

ATTRACTION

Show on map

SALES

Save &

Attachments (1)

SERVICE

Site visit dynamics & Forms submit dynamics

—~—

07:00 08:00 09:00 10:00 11:00 12:00 13:00
Emails dynamics & Response dynamics
® Emails
———
——————
12.06.2022 02.07.2022 24.07.2022
Trend Score

4 +20

T +10

1™ +30

e P =

Actions / Clear all addresses

GENERAL s
Title*
Clear all addresses EY
ACTION a)
Action
Delete data A
Action mode

~®
MENU ITEMS + A

No data
VISIBILITY A
o @ € Setup conditions

APPEARANCE A
Use icon G

ADVANCED A

Element code

Menultem_ylstis6
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Creatio NMPEMMYLLECTBA NO-CODE

BbICTPbIE PE3YJ1IbTATDI BOBJIEMEHUE 2BOJTIOLNA
MeHblle BpeMeHU Ha YNydlleHHbIV Npouecc aganTtaumm OnTUMM3aLMea pecypcoB a4
BHegpeHune Monb30oBaTeNen Mo CpaBHEHMUIO C MNOAOEPYKKM U MacLUTabupoBaHMS

TpaOMLUMOHHbIMUM SaaS-peLlleHnamMm

A4 A4 A4

AYYLWUA ROI YBEJIMMEHUE HWKE TCO
NPOOYKTUBHOCTMU

COTPYOHWNKOB

60+% 554+9%, 80+%

Vs. TpaanumnoHHsble SaasS nnun Low-code NMnatpopmbl




Creatio.ai

Creatio.ai

Please enter your question or request below

Please provide a short summary of the
dashboard with recommendations

@ Creatio.ai

1. Access consultations account for 78% of
cases (140 cases).

Action: Improve documentation and self-
service options for access-related issues.

. Low percentage of cases waiting for a
response (6%).

Action: Maintain the current quality and
timely response to inquiries.

. Average satisfaction is 4 out of 5.
Action: Conduct surveys to identify causes of

dissatisfaction and enhance customer
experience.

HaTtmBHaga Al-apxuteKTypa

Creatio o6beanHaeT B OOHOM LLeNOCTHOMN
APXUTEKTYPE BCE KIKOUEBDLIE MATTEPHbI
MCKYCCTBEHHOIO MHTENNEKTA — areHTHbIN,
reHepaTMBHbLIM U MPEeONKTUBHbDIN

Agentic

S

(£

Predictive Generative

Creatio



KENCbI CREATIO Al:
BusHec-npoLuecchl ¢ nogaep>xkom GenAl

/- > [lonyyeHme cBOOHOM » [loMollb B MOOArOTOBKE KO
(- ) MHPOPMaLIMKM Mo Nunay, Npogarke, BCTpEUM
? 3aKasy » CerMeHTauung aygntopmm
» [lepcoHanmM3mpoBaHHbIN MOMCK » AHanmM3 asMouUnn N HaAMEPEHUN
MNPOOYKTOB » Jlokanmsaumna KOHTEHTa
> [MogrotoBka popMaTUPYEMbIX > [1oMOLLb B pa3pelueHmnm
',_,‘/\"b e \ MUCEM WM PaCCbINTOK MHLUMOEHTOB
L = ‘\\ \ » [locTpoeHMne MapKEeTUHIOBbIX > WVl opyrue Kkeuchol
N/ >

KaMMaHWWM Ha OCHOBE OMMCaHUS



KENUCbI CREATIO Al:

No-code pa3zpaboTka ¢ noaaep>xkou GenAl

= 7

—

» Co3oaHume npoToTumna
NPUNOXXEeHUA Ha OCHOBE
TEKCTOBOIO OMNMCaHUS

» [1loMOLLb NP NOCTPOEHNN

| Ou13Hec-npoLuecca

=\ » ABTOMaTuuyecKas HaCTpOWMKa
NHTepdemnca 1 GU3HEeC-TOrmKmu
NPUTOXKEHUSA

> [eHepauMa OaHHbIX OObeKTa

NHOMBMAOYyanbHble PeEKOMEHOALLMM
B NMpoL,ecce pa3paboTKu

AHanm3 noBepeHms
Mnonb3oBaTenen

OnoBelleHMe o npobdbnemax u
MOHUTOPWHI
MNPOUN3BOOMNTENTbBHOCTMU

N Oopyrme Kemcbl C Nogaep Kom
reHepaTtuBHOTro Al



Creafio MUPOBOE NMPU3HAHUE

Creatio recognized as
a Strong Performer
in The Forrester
Wave™: Core CRM
Solutions, Q32022

FORRESTER

it

Creatio recognized as
a Strong Performer in

The Forrester Wave™:

CRM Suites, Q4 2022

Creatio recognized as
a Strong Performer
in The Forrester
Wave™: Sales Force
Automation

Gartner

T N

Creatio named a
Leader in the
Gartner Magic
Quadrant for B2B
Marketing Automation

Creatio named a
Challenger in the
Gartner Magic
Quadrant for
Sales Force

Creatio included in
the Gartner Magic
Quadrant for
Enterprise Low-
Code Application
Platforms, 2023

= NUCLEUS
<~ RESEARCH

Creatio recognized in

the LCAP Technology

Value Matrix 2022 by
Nucleus Research

Solutions, Q2 2021 Automation, 2022 Platforms, 2022

B carngs ey

Creatio named a
Leader in the CRM
Technology Value

Matrix 2023 by

Nucleus Research

Creatio included in the
Gartner Magic
Quadrant for Intelligent

Creatio included in the
Gartner Magic
Quadrant for the CRM

Wave™: Healthcare Wave™: Low-Code Customer Engagement Business Process
CRM Providers, Ql Platforms for Center, 2021 Management 5uites,
2020 Business Developers, 2020
Q4 2021

Creatio included in
The Forrester

Creatio included in
The Forrester

Gartner

peerinsights.. Users
Love Us

IR TrustRadius » GetApp

% Top Rated

< Capterra
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